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Innovative approaches
to inform and engage
audiences
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National Agriculture and Food Exhibition and Fa|r
(OMEK) — September 18-21, 2025

« All three support units
(ITE, VTE, ZTE) with
dedicated stands and
stage programs

 Thematic mini-
conferences: soil health,
agricultural landscape,
sustainable production

« Tasting programs and food " ,_ =
demonstrations (organic ‘ Reld _ FR e e aens TR YN N
products, local cheese, ~ - e -y ek
bakery)

« Panel discussions:
generation change, small-
scale products,
agricultural innovation

GOVERNMENT Co-funded by
OF HUNGARY the European Union


https://omek-eng.amc.hu/
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Hungarian National CAP-Network Assembly
(December 2, 2025)

p

« Venue: Azur Hotel, Siéfok
- Co-event with Portfollo
Agri-sector 2025
conference

 Three support units (ITE,
VTE, ZTE) presented
annual activities and 2026
plans

“Ajni

« AMC presented future
communication plans and
coordination role

« Advisory Board
presentation - strategic - -
guidance for network et 5. Sl
operations e -

LOVFRNMFNT Co-funded by

OF HUNGARY the European Union
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AGROmashEXPO (January 21-24, 2026)

Short video HERE

GERI? NEM ERI MEG VALTANI?
TALAJM ESl D[LEMMAK
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Three-day program

focusing on regenerative
agriculture and _ | 2
digitalization . AR G- L

Roundtable: "Is it worth
switching?" - Soil
cultivation dilemmas

Panel: Al role in decision-
making - data-driven
agriculture

Discussion: "The fifth
element" - Generation
change, sustainability,
digitalization

GOVERNMENT Co-funded by
OF HUNGARY the European Union


https://agromashexpo.hu/en/
https://www.youtube.com/watch?v=l1qiM5Tf6zA
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Results and Outreach
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« Developing Rural social
media: Active presence on
Facebook and YouTube

« Support units' websites: oo SR
ite.aki.gov.hu, W) B il ;
videktamogato.hu, S ——
nak.hu/zold-tamogato- = = . , _—
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Innovéacié wg - Z8Id fejlodés
1 Agrarkazgazdass N2 1 Nemzeti Agrargazdasagi
Y paiasssesa ¥ | Nomami Arbracasi

« Communication strategy: S —
Professional + public e e R

. . Pt ns =" PREcA202 KAPHhalozat - -
awareness building K=
oA = || NN

« Future plans: SIRHA 2026 B I
March, integrated 70 m2 . “J csigatésztaval
stand with live cooking -,

GOVERNMENT Co-funded by
OF HUNGARY the European Union


https://www.facebook.com/profile.php?id=61576763072973&locale=hu_HU
https://www.youtube.com/@Vid%C3%A9kFejl%C5%91d%C5%91
https://ite.aki.gov.hu/en/mainpage/
https://videktamogato.hu/
https://nak.hu/zold-tamogato-egyseg
https://nak.hu/zold-tamogato-egyseg
https://nak.hu/zold-tamogato-egyseg
https://nak.hu/zold-tamogato-egyseg
https://nak.hu/zold-tamogato-egyseg
https://nak.hu/zold-tamogato-egyseg
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Communication Lessons Learned

« Strengths: Event-based presence, three-unit synergy, dual
strategy

« Challenges: Continuous narrative, message complexity,
measurement visibility

« Opportunities: Storytelling, visual formats, regular content
series
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Thank you for your
attention!
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