Effective & impactful
storytelling for farmers
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the power of STORYTELLING

B Click here to
watch the
video!



https://drive.google.com/file/d/1wa4yv4NwSJ-VOMML30BRtrP4OUIcf_fN/view

A Share personal journeys: go beyond
the facts & figures

A Show the person behind the farmer:
share values, hopes, dreams,
aspirations, emotions

A Dare to be vulnerable: share about
struggles and obstacles

A Connect to bigger shared themes

A Spread joy through glimmers

A Show, don't tell. Involve the senses!
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how to effectively CONNECT

il M n‘mm
*""' | A Build community & be active,

involved and visible in the community
A Give your products a “face”
A Be transparent & honest
A Educate (without preaching) about
your added value
A Don't just focus on sales
A Build bridges between the

countryside and the city
Click here to
watch the

videol!

A Communication is a two-way street:
be interested in your customers, too.



https://drive.google.com/file/d/1wa4yv4NwSJ-VOMML30BRtrP4OUIcf_fN/view




