EU CAP
ETWORK

a. Austria
April 2025

¥
\

0940



) EU CAP
ETWORK

,

¥

- }.

A0 F
L

S

a-Anastasi Qe Almeida, Evdokia
tallidou o e av s

:

aratzi
Kr :

N EARRT
2 = An c} n~

S ng‘[‘/lehn

o ‘a"v—
by, 4

Focus

up ‘Alternatice solutions for livestock produe




EU CAP NETWORK PRESENTATION

) EU CAP
| ETWORK

* To introduce and familiarize all actors within the agrifood chain with a broad
spectrum of information and communication technology (ICT) tools

* To raise awareness among producers, processors, marketers, and policy
makers about how digital solutions can contribute to product differentiation

Two ways that ICT can contribute to

product differentiation:

ICT: suite of digital tools, -
T OCUS On

systems, and services that communication

facilitate the creation, storage, | = |1. Optimized on-farm management
processing, transmission, and (i.e. data generation and processing)

retrieval of information 2. Value-chain and consumer

engagement (i.e. data
communication)
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Technologies for data generation

Enhancing Operations Through Advanced Data
Integration and Analysis

Data Visualization &

port
Systems (DSS)

Decision Sup

Big Data & Al

Drone Technology
& Aerial Imaging
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loT & Sensor € s%: %
Hetworks

Digital Twins &
Simulation models

Conclusions:

1. Cost-benefit analysis is
impossible - costs vary widely
depending on the region and
provider. Revenues are not
quantified or disclosed

2. Many commercial solutions but

level of maturity is generally low
due to lack of evidence of
widespread adoption by farmers

Many commercial solutions/widespread use
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Technologies for communication

Data Collection

e Utilize loT device to monitor
livestock health, feeding, and
movement.

Digital Communication and Engagement Tools

. Data Recording

@ y Blockchain € o Store collected data on
Mobile Technology

Applications (including smart

the blockchain to ensure
immutability and transparency.
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contracts)
(€ € €©) wsiaiinadiod PROCESSING FACILITIES
Digital &L Traceability & Data Integration
** Niickatin ﬁ certification Record processing details such
Toolg Systems as slaughter dates, batch numbers,

and quality Inspections
J, on the blockchain
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& DISTRIBUTION AND LOGISTICS
=

Tracking

ii

- E-Commerce Smart
Platforms & Digital Packaging and
Marketplaces QR codes

Monitor transportation conditions

F @ (e.g., temperature, humidity)

using loT sensors

Data Logging

Log transportattion data onto
the blockchain for real-time
RETAIL tracking and traceability
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Digital Communication and Engagement Tools

contracts)

, Traceability &
- certification
Systems

Smart
Packaging and
QR codes

Social Media &
Digital
Marketing

Tools

E-Commerce
Platforms & Digital
Marketplaces
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Technologies for communication

Conclusions:

Blockchain € € €
Technology
‘ (including smart C)

1. ICT tools are interconnected
(direct stream of information
shared, hardware/software, etc.)

2. ICT is increasingly important for
labelling (e.g. blockchain)

3. Mature ICT tools are typically low
cost, higher cost technologies are
typically less mature — need for
development and
democratization.
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Inspiring cases

o ColorSensing

Development of an innovative, non-invasive food freshness
indicator aimed at reducing food waste and enhancing consumer
confidence.

By utilizing smart inks that change color in response to the SMART PACKAGING

conditions inside food packaging, this technology provides real-

time information about product freshness.
Consumers can easily assess the quality of packaged foods,
leading to more informed purchasing decisions and potentially (X

reducing unnecessary disposal of still-edible products.
FoodSensing helps food manufacturers and retailers cut

Additionally, the integration of this indicator with digital solutions e : |

e . down food waste and adds guality to their products thanks
enabl_es monltorlng of freshness throughout the SUpply Chaln’ to an automatic, quantitative and cost-effective food
ensuring transparency and safety from production to freshness indicator.
consumption.
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Community-driven platform connecting
consumers with local farmers, including
meat and dairy producers.

Consumers can view detailed production
practices and make informed purchasing
decisions directly from the platform.

FINDLOCALFOOD  ORDEAS  PICKUPS & SETTINGS

Storfjord Iskrem

- \e%\)(\z; o
LA

Firtland

HNorway

Denmiark

Inspiring cases
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FIND LOCAL FOOD ORDERS PICKUPS @ SETTINGS

Storfjord Ice Cream

ﬂ ALL PRODUCTS AND PICKUFS MAP

Woarr (S caeares eMmWAmAv

FINDLOCALFOOD  ORDERS  PICKUPS R SETTINGS

Storfjord Iskrem

CEUEEN AL proDUCTS AND Pickups  [EVERS

 SHARE PRODUCT LIST

Information

Storfjord Iskrem is Norway's only producer of ice cream based on goat's milk. Using delicious Norwegian
ingredients such as pasteurized goat's milk, real ingredients and fresh berries, we offer you a rich and
flavorful ice cream made in the Italian gelato style that you will always look forward to coming back to.
Storfjord Iskrem wants to contribute to a sustainable society, and we have a particularly big heart for
goats - an animal that is so important for both the ecosystem and the cultural landscape in Norway.
Having animals on pasture is good animal welfare and provides a sustainable use of natural resources.
Our ice cream is made from the nutritious milk from goats that graze aleng the fjords and in the
mauntains of Mgre og Romsdal, and the different flavors are inspired by Norwegian food traditions.

But the most important thing is the good taste.

Attention for those with milk allergies: With the exception of the sorbets, all flavors also contain small
amounts of cow's cream.

A little about the content and the origin of the ingredients: As far as possible, all the ingredients are from

Nerwegian suppliers. The goat's milk comes from busy goats in Mare og Romsdal who mostly feed on
varied fauna from the edge of the fjord to the mountaintop, and we get it delivered pre-pasteurized from
Tine. The Brunosten comes from Heimdal in Trandelag, and the strawberries and raspberries that we use
generously in the sorbets have been lucky enough to grow in idyllic Valldal - not far from Stordal where
we have our small factory.

The dark, delicious chocolate (70% quality) is supplied by Geiranger Sjokolade, but the cocoa beans are
originally from Spain. Similarly, we get lovely coffee beans from the talented people at Jacu Kaffe in
A\Esunq, while the original beans are imported from South America. The highest quality vanilla pods
come all the way from Madagascar. The oranges that we peel by hand and pick free of stones are from
Bama, and they are full of sun from Egypt.

We are very concerned about the proper content of our products. And we are confident that all our
subcontractors are concerned with food guality and high standards, but our final product cannot be
classified as organic. Ofthe relevant allergens, our ice cream is free of eggs and free of gluten.

So finally - from a small manufacturer trying to challenge the big industry players - THANK YOU SO
MUCH for your interest. We are very grateful if you would give us a try and we are completely confident
that you will not regret it

BUY PRODUCTS FROM STORFIORD ICE CREAM

Search

Contact

FILTERS

sterfjordiskrem.no

Website

Select location or delivery cotion
REKO Maliezarken
REKO Nittads|
REKO Skoyen
shipging
Fallow Storfjord Iskrem so
you always have a short cut
back to the page and to get

Select delivery date
Select no

netications when anything Select tagz
is updated Chocolete
ice cresm

1

Followers

3
Nodes

Pra

o AR

Brunost Iskrem 500ml

05 S:CT w0
Bringebaer Sorbet

99 NOK 99 NOK 109 NOK

A Vi eV o~
AN AR
Kaffe Iskrem 500ml

Jordbaer Sorbet Lakris Iskrem 500mi

99 NOK 99 NOK 99 NOK

Vanilje Iskrem 500ml

99 NOK 99 NOK
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%u CAP
ldeas for Operational Groups and projects

Co-created (with farmers) open
source, turnkey and low-cost Technology development for cost

solutions for producers to improve and ~ éduction; Enhancing data accuracy
communicate better results andreusfiity; Upgracingich

: : usability and farmer training
(environmental or for product quality)

Deploying ICT tools to farmers and Removing barriers
work with consumer associations to to adoption;
estimate acceptance and : ’

adoption, and quantify tangible begnling e [

results in terms of revenue for usability and
producers farmer training
Integrate ICT approaches into reduced Combining technologies in usable
cost bundles, estimating their cost aggregated and simplified tools;
and doing trials to quantify adoption, Removing barriers to adoption;
potential market penetration Upgrading |C1t' usability and farmer
raining

and cost-benefit analysis for producers
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EU CAP Network Focus Group
‘Alternative solutions for livestock product
differentiation’

All information on the Focus Group is available on the webpage:


https://eu-cap-network.ec.europa.eu/focus-group-alternative-solutions-livestock-product-differentiation
https://eu-cap-network.ec.europa.eu/focus-group-alternative-solutions-livestock-product-differentiation
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