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Different tools

• Podcasts

• Articles

• Social media

• Events / conferences





Brief about the campaign

Why?  

Spread the word to a wider public how EU money is beneficial

Target group? 

People in cities, age 25-35, without connection to rural areas

When? 

From april 2023 –2024

Cost? 

17 000 euro (campaign) + 900 euro (marketing)



Good news for 
everyone



This is what we did!

• Campaign video for everyone to use

• Template for social media posts

• Website with all examples + facts about 

the grants

• Shared own posts with high frequency 

• Posted members' projects 



Member participation



Some of the more popular news



And the 
winner is…..



Impact in 

media

4300 
Views of the film on 

Facebook for at 

least 15 seconds.



Rural parlament



Result in network chanels

• 2 100 views on our webb

• 52x3 postings (Facebook, Instagram 

och Linkedin)

• Facebook: Over 19 000 interactions 

• Instagram: reaching 15 000 accounts

• Linkedin 500 reaktioner 88%

7%
5%

INTERAKTIONER

Facebook Instagram Linkedin



Lessons learned

• It is possible to do a campaign with small 

funds that engages many people 

• It is possible to reach outside the “bubble” 

with the right message

• It took time to activate the members

• It is time-consuming for the office but has 

given a boost to other posts 

• The campaign was spread by more than our 

members



Thank you!

https://landsbygdsnatverket.se/godanyheter

ulrika.holmgren@jordbruksverket.se

Video about the Good news campaign: 

https://youtu.be/P6l175UJwyA?feature=shared

https://landsbygdsnatverket.se/godanyheter
https://youtu.be/P6l175UJwyA?feature=shared
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