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The problem – surplus calves from dairy breeds + lacking 
competitiveness

high animal welfare standards, small structures →

Austrian self-sufficiency of veal: appr. 1/3 (beef: 148 %) →

40 – 50.000 calves are exported (criticised by public)

veal of 80 – 90.000 calves is imported

The original “Viennese Schnitzel” is made from veal.

Austrian per capita consumption stable, but domestic slaughterings declining.

Gastronomy as most important distribution channel.
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The solution – real veal (tender), but rosé instead of pale

higher fattening end weight: 280 – 320 kg live weight, 160 – 170 kg deadweight

max. slaughtering age: 8 months →

in between calves and baby beef regarding the animal by 
keeping the quality of veal

→ reduction of milk replacer (costs!), only at the beginning of 
the fattening 

top corn silage, straw, concentrated feed (no gras silage)

vital dairy calves, starting weight: 65 – 80 kg

airy barns, high air exchange rate
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The concept – programme based on AMA quality seal 
requirements, contracts and intensive advice for farmers

programme holder: Austrian cattle stock exchange: cooperative

intensive form of fattening, demanding high husbandry skills from farmers

objective 1: profitable alternative 
to standard beef production

objective 2: economic alternative
to export (problem animal trans-
port + unsecure destinations)

close cooperation with slaughter-
houses and cutting plant

HORECA whole sale on board
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The outcome – a product which has to be explained and 
promoted

unusual colour for chefs (used to pale = “white” veal)
but same cooking quality

→ distinct self-explanatory denomination “veal rosé” → it is veal, but rose 
coloured

special brand

marketing measures: 
tastings, cooking 
shows etc.
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The reality – quantities still growing, state of play promising

80 producers

income depending on carcasse 
quality (from 530 to 850 € 
per carcasse)

2024: 100 to 150 calves per 
week

ambition 2025: 200 calves
per week
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Summary

a clear concept → producing veal at reasonable costs

inclusion of the relevant stakeholders

high quality standards + quality assurance

specific brand + good marketing

appetising result



E U  C A P  N E T W O R K  P R E S E N T A T I O N

EU CAP Network Focus Group
‘Alternative solutions for livestock product 

differentiation’

20-21 November 2024 | Lisbon, Portugal

All information on the Focus Group is available on the webpage:
https://eu-cap-network.ec.europa.eu/focus-group-alternative-solutions-livestock-product-

differentiation 

https://eu-cap-network.ec.europa.eu/focus-group-alternative-solutions-livestock-product-differentiation
https://eu-cap-network.ec.europa.eu/focus-group-alternative-solutions-livestock-product-differentiation

	Dia 1: Focus Group ‘Alternative solutions for livestock product differentiation’   Lisbon, Portugal 20-21 November 2024 
	Dia 2:  “Veal rosé – an Austrian example” Christian Jochum, food chain expert  Lisbon, Portugal 20-21 November 2024 
	Dia 3: The problem – surplus calves from dairy breeds + lacking competitiveness
	Dia 4: The solution – real veal (tender), but rosé instead of pale
	Dia 5: The concept – programme based on AMA quality seal requirements, contracts and intensive advice for farmers
	Dia 6: The outcome – a product which has to be explained and promoted
	Dia 7: The reality – quantities still growing, state of play promising
	Dia 8: Summary
	Dia 9: EU CAP Network Focus Group ‘Alternative solutions for livestock product differentiation’

